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CAUTIONARY STATEMENT 

 
Certain statements made in this meeting may constitute “forw ard-looking statements” w ithin the meaning of the U.S. 
federal securities law s, as amended, regarding the expectations of management w ith respect to our future operating 
results and other future events including revenues and profitability. Monster Beverage Corporation (the “Company” )  
cautions that these statements are based on management’s current know ledge and expectations and are subject to 
certain risks and uncertainties, many of w hich are outside of the control of the Company, that could cause actual results 
and events to differ materially from the statements made herein. Such risks and uncertainties include, but are not limited 
to, the follow ing: the direct and indirect impacts of the human and economic consequences of the COVID-19 pandemic  
as w ell as measures being taken or that may be taken in the future by governments, and consequently, businesses 
(including the Company and its suppliers, bottlers/distributors, co-packers and other service providers), and the public  
at large to limit the COVID-19 pandemic; the impact on consumer demand of the resurgence of the COVID-19 pandemic  
in the Southern Hemisphere and South Asia, resulting in a number of countries, reinstituting lockdow ns and other  
restrictions as w ell as the impact of possible resurgences in other countries; f luctuations in grow th rates and/or decline 
in sales of the domestic and international energy drink categories generally, including in the convenience and gas 
channel (w hich is our largest channel), and the impact on demand for products resulting from deteriorating economic  
conditions and/or f inancial uncertainties due to the COVID-19 pandemic; our ability to recognize benefits from The 
Coca-Cola Company (TCCC) transaction; our extensive commercial arrangements w ith TCCC and, as a result, our 
future performance’s substantial dependence on the success of our relationship w ith TCCC; the impact of TCCC 
bottlers/distributors distributing Coca-Cola brand energy drinks; the impact on our business of trademark and trade 
dress infringement proceedings brought against us relating to our Reign Total Body Fuel® high performance energy 
drinks; exposure to signif icant liabilities due to litigation, legal or regulatory proceedings; intellectual property 
injunctions; our ability to introduce and increase sales of both existing and new  products, and the impact of the COVID-
19 pandemic on our innovation plans; our ability to implement the share repurchase programs; unanticipated litigation 
concerning the Company’s products; the current uncertainty and volatility in the national and global economy; changes  
in consumer preferences; adverse publicity surrounding obesity and health concerns related to our products, product 
safety and quality, w ater usage, environmental impact and sustainability, human rights, our culture, w orkforce and labor  
and w orkplace law s; changes in demand due to both domestic and international economic conditions; activities and 
strategies of competitors, including the introduction of new  products and competitive pricing and/or marketing of similar  
products; actual performance of the parties under the new  distribution agreements; potential disruptions arising out of 
the transition of certain territories to new  distributors; changes in sales levels by existing distributors; unanticipated 
costs incurred in connection w ith the termination of existing distribution agreements or the transition to new  distributors; 
changes in the price and/or availability of raw  materials; other supply issues, including the availability of products and/or  
suitable production facilities including limitations on co-packing availability and retort production; product distribution 
and placement decisions by retailers; the effects of retailer and/or bottler/distributor consolidation on our business; our 
ability to successfully adapt to the changing landscape of advertising, marketing, promotional, sponsorship and 
endorsement opportunities created by the COVID-19 pandemic; unilateral decisions by bottlers/distributors, buying 
groups, convenience chains, grocery chains, mass merchandisers, specialty chain stores, e-commerce retailers, e-
commerce w ebsites, club stores and other customers to discontinue carrying all or any of our products that they are 
carrying at any time, restrict the range of our products they carry, impose restrictions or limitations on the sale of our 
products and/or devote less resources to the sale of our products; changes in governmental regulation; the imposit ion 
of new  and/or increased excise sales and/or other taxes on our products; our ability to adapt to the changing retail 
landscape w ith the rapid grow th in e-commerce retailers and e-commerce w ebsites; criticism of energy drinks and/or  
the energy drink market generally; changes in U.S. tax law s as a result of any legislation proposed by the new  U.S. 
presidential administration or U.S. Congress; the impact of proposals to limit or restrict the sale of energy drinks to 
minors and/or persons below  a specif ied age and/or restrict the venues and/or the size of containers in w hich energy 
drinks can be sold; possible recalls of our products and/or the consequences and costs of defective production; our 
ability to absorb, reduce or pass on to our bottlers/distributors increases in commodity costs, including freight costs; or 
political, legislative or other governmental actions or events, including the outcome of any state attorney general, 
government and/or quasi-government agency inquiries, in one or more regions in w hich w e operate. For a more detailed 
discussion of these and other risks that could affect our operating results, see the Company’s reports f iled w ith the 
Securities and Exchange Commission, including our annual report on Form 10-K for the year ended December 31, 
2020, and our subsequently f iled quarterly reports. The Company’s actual results could differ materially from those 
contained in the forw ard-looking statements. The Company assumes no obligation to update any forw ard-looking 
statements, w hether as a result of new  information, future events or otherw ise. 


