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Pursuant to Section 13 or 15(d) of the
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(Exact name of registrant as specified in its charter)
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0-18761 39-1679918
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Check the appropriate box below if the Form 8-K filing is intended to simultaneously satisfy the filing obligation of the registrant under any of the following
provisions:

0 Written communications pursuant to Rule 425 under the Securities Act (17 CFR 230.425)
0 Soliciting material pursuant to Rule 14a-12 under the Exchange Act (17 CFR 240.14a-12)
0 Pre-commencement communications pursuant to Rule 14d-2(b) under the Exchange Act (17 CFR 240.14d-2(b))
o Pre-commencement communications pursuant to Rule 13e-4(c) under the Exchange Act (17 CFR 240.13e-4(c))

Item 7.01. Regulation FD Disclosure.

On January 7, 2014, Rodney C. Sacks, Chairman and Chief Executive Officer, and Hilton H. Schlosberg, Vice Chairman,
President and Chief Financial Officer, of Monster Beverage Corporation (the “Company”) will host an investor meeting to provide
an update on the Company’s business and operations at the Harvard Club of New York.

The Company’s presentation will be open to all interested parties as a live webcast at approximately 4:15 p.m. Eastern Time
on the “Events & Presentation” section of the Company’s web site at www.monsterbevcorp.com. A copy of the slides that will be
used in the meeting is furnished as Exhibit 99.1 hereto.

Item 9.01. Financial Statements and Exhibits.
(d) Exhibits

The following exhibit is furnished herewith:

Exhibit 99.1 Presentation slides.



SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its
behalf by the undersigned hereunto duly authorized.

Monster Beverage Corporation

Date: January 7, 2014 /s/ Hilton H. Schlosberg

Hilton H. Schlosberg
Vice Chairman of the Board of Directors,
President and Chief Financial Officer
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Safe Harbor Statement

Investor Presentation Safe Harbor Statement Rider

Certain oral andwritten statements in this presentation and in response to gquestions may constitute forward-looking
staternents for purposeas of the safe harbor provision s of The Private Securities Litigation Reform Act of 1995, including
statements in connection with orrelated to any discussion of or reference to management's expectationswith respectto
our future operation s, opportunities or financial performan ce and other future events. Managementcautionsthatthese
statements are based on management's current knowledge and expectation s and are subjectto certain nsks and
uncertainties, many of which are outside of the control of the Company that could cause actual results and events to differ
materially from the statements made herein. Such risks anduncertainties include, butare not limited to, the following
unanticipatedlitigation concemingthe Company's products; changesin consumer preferences; changesin demanddue
to both domestic and international economic conditions, activities and stratagies of competitors, including the intraduction
of new products and competitive pricing andfor marketing of similar products; actu al performan ce of the parties undernew
distribution agreaments, potential disruptions arising out of the tran sition of cartain terrtories to new distributors; changes
in sales levels by existing distnbutors, unanticipated costs incurredin connection with the termin ation of existing
distribution agreements orthe tran sition to new distributors; changes in the price andfor availability of raw materials; other
supply issues, including the availability of produ cts andfor suitable production facilities; product distribution and placement
decisions by retailers; changes in govern mental regulation; our ability to satisfy all criteria set forth in any U.S. model
energy drink guidelines, including, with out limitation  those proposadby usin a |stter to senators or to be proposed by the
American Beverage Association | of which we are a member, andthe impact on us of such guidelines, the imposition of
new andforincreased excise andfor sales or other taxes on our products; cnticism of energy dnnks andior the energy
drink market generally, the impact of proposals to limit or restrict the sale of energy drinks to minors andfor person s below
a specified age andior restrict thevenues andforthe size of containers in which energy drinks can be sold; poliical,
legislative or other govern mental actions or events, including the outcome of any state attorn ey general andfor
government or quasi-govemment agency ingquines, in one or more regions in which we operate. For a more detailed
discussion of these and otherrisks that could affect our operatingresults, see the Company's reports filed with the
Securities and Exchan ge Commission including our mostrecent annual reporton Form 10-K filed on March 1, 2013 and
our most recent quarterly reports on Form 10-G. The Company's actu al results could differ matenally from those
containedin the forward-looking statements. The Company assumes noobligation to update any forward-looking
statements, whetheras a result of new information , future events or othenwise.
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Convenience Store Beverage m
Category Performance 2013

Dollar Volume Share

Total Tea,
5.6%.
Dol Shr % Chg
550 (0.5)
Water (0.3
Energy 0.3

Sports Drink  (0.0)
RTD Coffee 0.2

IC/ID  (0.1)

Total Tea (0.1)

Total Beverage Market in
Convenience

source: Mielsen Convenience RatalleryTD thru 92801 3

Convenience Store Beverage WW
Category Performance 2013

Dollar Volume Chg (MM)

4250 - Total Bev
S% Chg 3.7%

SVeol Chg (M) 56934
 Energy is outpacing S
the beverage category
in dollar % change vs
yearago. =
» Energy is gaining 5100
more incremental
dollar volume than any $50 -
other beverage . i P
segment. % - ==l

Sports
Drink _ Cu!!ee Icfin | Total Tea

éSVolchg 513‘6.?: 52?3 I 52355 | 553_5 $45_1 |_$5¢5 519_5 I

|$%chg | 21% | 13% | aa'n; [ 33% 14.1% | 23% 1.9% |

Water Energ'l_.! |

Source: Niglsen Convenience Retailer YTD thru 228013



Energy Drink Category Overview m

The Energy Category continuesto grow in all channels over the last 13 wks:

» AllMeasured Channels including\Walmart: Value change: +5.5%; Unit change: 8.3%'
» Convenience and Gas Channel: Value change: +7.1%; Unit change: 9.8%!

Household Penetration
The Energy Drink Category continuesto

: : fus— RN
expand its consumer base, with 32% of !
adults 18+ now consuming energy drinks.? woconne (I
——
Energy drink consumers are also P E————— E
continuing to embrace innovation and A ) on
flavor alternatives.
Ty i

(29 1% Foe ) F LY e (.Y b Y [
Premium brands continue to dominate
the category with Monster Energy and
Red Bull representing a 66.4% unit
share in the Convenience and Gas
Channel 4

Sources: VAC Mielzen Total US - 13 weeks Ending 11/23713
iSimmons Consumer Panel June 2012
Mintel Energy Drink & Energy Shot Repot - US August 2013
4AC Nielsen Total US Convenience — 13 Weeks Ending 11/2313

Energy Drink Category

Monster is leading the growth in the Energy Category, up +14.0% vs Total NA Energy
+5.5%. Monster has gained 2.6 share points, to become the #1 brand in the Category with
34.3% $ Share.

All Measured Channels Snapshot

§ Share A
$ Vol Year | $%A vs | $ A vsYear vs Year
AMC Conv Food Drug Mass incl WM $ Vol Ago Year Ago Ago § Share Ago
THA TOTAL NON-ALCOHOL ENERGY |2,506,498,821|2,375,382,127 v, 131,116,694 | 100.0% 0.0
1 TOTAL MONSTER 860,017,750 | 754,438 201 (14.0%} 105,579,549 (34. 3%'_) 26
2 TOTAL RED BULL 850,878,600 | 705055697 | B o% | 54922003 | 379% 0.4
3| |TOTAL 5-HOUR ENERGY 262,043 421 | 284 547 714 1.9% | (22,504,293)] 10.5% {1.5)
4] |TOTAL ROCKSTAR 196,141,491 | 187,773,564 | 4.5% 8,367 927 7.8% (0.1)
5| |TOTAL NOS 60,737 178 | 60,586,038 15.1% | 9,151,140 28% 0.2
] |TOTAL STARBUCKS COFFEE 67,979,631 | 67,118,676 1.3% 860,955 27% {0.1)
7| |TOTAL AMP 61,137,628 72104645 | -152% |(10,967,017)] 24% {0.6)
8] |TOTAL FULL THROTTLE 28,847 848 | 20,081,039 -0.8% {233,121) 1.2% {0.1)
9] |TOTAL PRIVATE LABEL 13,951,396 | 15,335,752 90% | (1,384.356) | 06% {0.1)
10] |TOTAL STARBUCKS REFRESHERS 11,638,726 | 12,952,125 | -101% | (1,313.399) | 05% {0.1)
All Other 84,125,062 05,488 676 -11.9% | (11.363614) 34% {0.7)
Source: AC Nisisen € WesksEnding 172313 - AW easured Channels [Co nvensence, Grocery, D rug and M 833 (ncluding Wal M arf)]







Energy Drink Category Share Trends m

The Monster Energy brand continues to widen the share gap with Red Bull, expanding
the gap 8.5 share points in the latest 4 week Nielsen period.

Unit Share
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Energy Drink Category Share Trends m

Dollar Share
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2013 Key Accomplishments

Monster's Original 160z continues to grow, up +7.1% in units over a year agoin
the Convenience and Gas Channel.!

Monster Java is the #1 Energy Coffee brand in the Convenience and Gas Channel
andis up +15.3% in units, outpacing the RTD Energy Coffee category at +13.9%.2

Muscle Monster established Monster as a |legitimate player in the protein drink
category with a 20.3% Market Share.?

The Zero Ultra line is expanding Monster's consumer base to include those
consumers looking for a light tasting zero calorie alterative.

Source: TAC Nielsen Total US- 13 Weeks Ending 11/23/13
AL Mielsen Total US Convenience — 13 Weeks Ending 92813

Monster 2013 Champions

Kyle Bush
12 Nationwide NASCAR Wins

Sl Stephane Peterhansel
2013 PBR World Champlon 11-Time Dakar Rally Champion



Monster 2013 Champions

Liam Loran i
Rally Cross Champion MotoGP 2 Werld Champion

John John Florence
Back-to-Back Triple Crown of Surf
Champion



2013 X Games- Monster Sponsored W
Athletes Achievements

Monster Energy sponsored
athletes dominated X Games in
2013.

*» Aspen- 16 Medals

« Barcelona- 10 Medals

» Brazil- 14 Medals

*» LosAngeles-16 Medals
*  Munich- 12 Medals

» Tignes-7 Medals

Tz

Monster Sub-Brands

Extra Strength, Import, Juice,
DUB, M3, Uber, Assault,
Cubalima

Monster Ultras
SQ?.UM Ultras
5.1% S Share

! | K
MONFTER

§ IERD ULTRA
I

""I—-=_——-"‘"

» Justover one year old, the Ultra line
is Monster’s #2 Sub-brand.

» Zero Ultra (white can) is Monster’s #2 Green
SKU.

Source: AC Nielsen Total US Convenience - 13 Weeks Ending 11/23A13



Monster’s Diet Portfolio m

Monster’s Diet portfolio provides sustainable growth.
Unit Volume (Millions)
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New Products

Muscle Monster
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2013 Muscle Monster Launch

= Within the first 6 months Muscle Monster achieved a 20.3% Dollar Sh;ra‘

» Muscle Monster is the #2 brandin the protein drink category.
Brand $ Share

Total US Convenience Brand Rank - 13 Weeks Ending 09/28/13

WALV Sue PRl
E%Cagv ¥ShrChg  Unk  (Avgi  Distrisetion
§ e A6 SEnr  wYAG  Prics  Saiing L]
PROTEIN DRINKS' 56,841,013 %8 1000 00§34

1. MUSCLEMLK 45,517 552 21 61 (225 %363 79 S579.M8
2 MUSCLEMONSTER 13,552,207 0o 203 203 S308 ¥ sehm2
3. CORE POWER 2E12846 4TEMO 44 43 5334 16 5185383
4. GATORADE S8RS03 1,445 T80 00 22 22 5190 12 §121,080
5. ABE PLREFRD 50 1,312,890 14038 21 08 3403 4 £310,988

Source: AC Nielsen Total US Convenience- 13 Weeks Ending 09/28/13

S Volume - Protein Drinks
Millions of Dollars

a3 2012 Q3 2013

Muscle Monster addedincremental
volumeto the category. The Protein
drink category is up +35.8% vs a year
ago.



Punch Monster

New Graphics Shipping Q1, 2014

Monster Energy Line Extensions

Monster Energy’s innovation continues to generate incremental sales in the
category.

Unit Volume (Millions)
300
0.4 03
250
216
s = -
L &l
iw & 5 204 FLiN [
150 I
14.0 s
- B :rl
| | 1113 piaE
50 bl 7 :m 0
i i
!
0 il . Bl hgane el .. S

13 wis end 13 winend 13 winend 13 wio end 13 winend 13 winend 13 winend 13 winend 13 winend 13 winend 13wkien 13wiaend 13 wioend Iiwioend 15 whaend 13 winend 1l wisend 13 winend 13 wio e
0530/00 CRAFVOD LLTANS O00NFED CRSFVID OREAND 1MW 00ARSTIl OSEME1  GRIIME 410611 AREd ORI RSN L4 23NE  oRIN1E A 1L7d1a

wil Monster Green H Monster Lo Carb

B Monster Abislutely Jero i Monster Zero Uitra
i Monster Uitra Bhee B Monmster Ulra Red
i Monster Rehab u Monster Juice, Punch, M3, Uber, Assault, Cuba Lima, Extra Strength, Impoet
o Java Momster B Muscie Manster
AN Other

Source: AC Nielsen Total US Convenience = 13 Weeks Ending 112313



Global Expansion

Global Initiatives - 2013
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» Call of Duty is the number one first-person-shooter franchise
of all time.

+ Co-Marketing program was developed between Monster
Energy and Activision.

»  Through the on-pack promotion, consumers were awarded
exclusive prizes when they purchased Monster Energy.

*  Promotion ran on selected Monster Energy cans and 4-packs.

* Monster Energy ran the promotion in 30 plus countries.




Global Initiatives 2013 - 2014 m

w

Title Sponsor:
+ MotoGP Barcelona
+ MotoGP Le Mans

On - Track Branding: Factory Yamaha Sponsor — Premier Class
« Qatar Jorge Lorenzo — 2 time World Champ
+ Japan Valentino Rossi — 9 time World Champ
+ Silverstone )
« Bruno Tech 3 Sponsor — Premier Class
Pol Espagaro — Moto 2 World Champ
Broadcast: Bradley Smith
* 209 Countries Moto 2 Class Moto 3 Class
+ 280 million households Sam Lowes Alex Rins
Tito Rabat Alex Marquez

Source; Doma 2013 M Ika Kallo



Global Initiatives 2013 - 2014

eSports- Gaming

68% of U.S. hnusehdlds glay‘wden
games. -

$68 billion spent on wdeo gan‘fes
world wide

80% of gamers are 18 — 35 years old

Source: Riot Games - 2013

Global Initiatives 2013 - 2014

Le ue nﬁ.egends Cheﬁﬁ'pionshrp

2 Million viewers globally
10,000 Attendees, STAPLES Center

eSports - Gaming

) EV I'I. CE NIUSES

Team Evil Geniuses “EG”

» A 23-player team. which specializesin
the world's top eSports titles, including
StarCraft 2. League of Legends, DOTA2
and Street Fighter.

+ EG player “Jaedong” is the highest
earning eSports player ever.

+« Team EG achieved podium finishes 75%
of the time

- Established training houses in the US
and Korea.

Team Alliance

+ A 12-player team based in Europe. which
specializes in StarCraft 2 and DOTAZ.

+  The Alliance DOTAZ2 team won the
“Internationals” and $1.4 million in prize
money.

+ Established training houses in Sweden
and Germany.



Global Initiatives 2014

X Games is broadcast in
209 counties to approx. 500

million households.

Two events in 2014:

Aspen, CO - January
Austin, TX - June

MPNFIGER!
EHEney -

+ Monster will be the Energy Drink
Category Sponsor

+ Monster receives major, highly
visible on-course branding.

Monster will also be integrated into
27 episodes of “World of X" TV
Show on NBC.
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Source: ESPN, 2013

Japan

Share
Market Share : Modern Energy
100%
20% -
80%
70% -
6%
S0% 4
Monster Launched
A0 May 2012 2g% 310%
3%
200 —
105 - ./.r‘i__-‘ﬁ_db'o
0% -+ T =
2007 2008 2009 2010 2011 2012 2013 Est.
—4—RedBull Monster =—de=Bum RackStar
Energy Category| Monster Monster | Estimated RB | Red Bull
Size [cs) Volume [cs) Share Volume Share
2012 5,660,000 1,584,800 28.0% 3,500,000 61.8%
2013 7,268,000 2,250,000 31.0% 4,480,000 61.6%
+3.0% {0.2%)

IBaav

* [nonly two years, Monster
Energy’'s market share in
Japan reached an
estimated 31%.

+ Commenced production of
Monster Energy in Japan.

Source: Asahi Soft Drinks and Retail Data: Inryo-Soken "Beverage industnal research company, Japan. Excludes traditional energy drinks in small glass bottles.



Japan - Retail Activation m

Through October 2013, Monster Energy vending machine placements totaled
more than 20,000; and Asahi has committed to incremental placements
throughout 2014.




2013: EMEA Value Share Gain

YTD through Sept. 30.

Monster captures value share across our markets in Europe + South Africa

Value Share % Europe and South Africa

12 7
10 86

T

a : - . : - - : _— - - = .
YTD 2009 YT 2010 YT 2011 YTD 2012 YTD 2013 LL3W 2013

Energy category value growth +6% YTD vs Last Year
Monster value growth +31% YTD vs Last Year

Source:

2009 £2010c Aggregated YTD Nistsen value salesfor GB France, Belgium Metherands Norsay, Seeden, Coech, Denmask, Estores, Germany, Gresce Hungary, Irsland, sy, Latvia,
Lithuania, Morthem lreland, Poland, Fofugsl, Siovak, Siovenia, Spain, Switzerand to end September

2011: Aggregated vTD Nislzen value zales for GB, Ireland, Belgium, France, Netherlands, Norsay, Swaden, Denmark | Germany, Poland taly, Switzerand, Austria, Gresce, Hungary, Czech
Republic, Endgaria, Slovekin, Batics, South Aficato end September

2012 & 2013 Aagregated YTD 8 13 week Nielsen value sales iorGB, France, Norsay, Sweden, Denmark, Portugal, Belgium, Nethedands, Spain, taly, Ireland, G ermarry, Poland, Switzerdand,
Auztria, Gresce, Hungary, Czech Republic, Budgaria, Slovakia, Baltics, Ukraine, South Africa data fo end Seplambar

Selected Market: Mexico

* Mexico's energy category: +11% last 3 months.
+ Monster's value growth: +6% last 3 months.
* Monster's market share is 34.0% for the last 3 months.

* Two low-priced competitors entered the energy drink market during the year.
Although Monster's market share declined, sales increased by 12%.

Monster Market Value Share
a0 -

357%  36.2%

34.0%

35 4

30+

mYTD 2012
mYTD 2013
o Latest 12 Weeks

251

20 +

150

10 +

Soriana 0+

Mexico Total Market

Source: Nielsen Mexico AQC incl Drug - September/October/Movember 2012



Selected Market: Canada

T

« Canada's energy category: +4% last 12 weeks.

* Monster's value growth: +16% last 12 weeks.
* Monster's market share is 29.6% for the last 12 weeks.

Chevron- Burnaby

Source: Mielsen Total Canada Convenience — 12 Weeks Ending 1111813

35

Monster Market Value Share
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Canada Total Convenience



Selected Market: Great Britain m&m@.@n

+ Great Britain's energy category: +8% last 13 weeks.
+ Monster's value growth: +20% last 13 weeks.
« Monster's market share is 10.9% for the last 13 weeks.

+ Monster's value share in Tesco® is up to 14.2% in the last 13 weeks™.

Monster Market Value Share
12.0%

10.9%
10.4%__
10.0% -
mYTD 2012
8.0%
mYTD 2013
6.0% -
m Last13 Weeks
4.0% -
200 <
0.0% —

) GB Total Market
Tesco Express Birmingham

Source: Miglsen scantrack data 13 weeks ending 11/213%, Mielzsen covers all channgls in GB
*Tesco is GB's no.1 Energy Dirink retailer selling 16% of the total Energy Dnnk sales in GB
"™Source: Niglsen Key Account Data (WE 14/2/13)

Selected Market: France

+ France’s energy category: +4% last 13 weeks.
+ Monster’s value growth: +16% last 13 weeks.

» Monster is the #2 energy brand in France, with a 17.5% market share in the latest
13 weeks.

Monster Value Market Share

18.0% 17.1% 17.5%
16.00: -
ey - - S = 2 ld‘% .
T !_':'f_# 12.0%
FYTTERCTY] Bl = 10.0% -

T, 'y
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8.0% -
6.0%
- 4.08

STl 2.0%
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-
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li:‘-l'“‘ 1l Waeks

o T

France Total Market

Lecler: - France

Source: Niglsen data- 13 weeks ending 10813
Miglsen covers the Grocery Channel in France



Selected Market: Spain

« Spain's energy category is flat last 13 weeks.

+ Monster's value growth: +44% last 13 weeks.

+ Monster has gained 7.3% value share YTD.

MO NFHER!
ERE@eY -

+ Monster's market share is up to 22% in the latest 13 weeks and 24.9% in
the last 4 weeks.

Caprabo Abrera

Source: Niglsen data- 13 weeks ending 10813
Miglsen covers all channels in Spain

25.0%

20.0%

15.0% +

10.0%

Selected Market: Germany

*+ Germany’'s energy category: +5.5% YTD.

+ Monster's value growth: +27% YTD.

» Monster's market share is 8.4% in the
latest 13 weeks and 8.6% in the last 4
weeks.*
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Source: Niglsen value sales total market excl. Hard Discounters- 13 weeks ending 10/31/43*
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Monster Value Market Share

20.8% 208

N

BYTD 2012

mYTD 2013
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Spain Total Market
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Selected Market: Greece

« Greece's energy category: -4% Last 13 Weeks.
« Monster's value growth: +25% Last 13 Weeks.

+ Monster's market share is up to 25.1% in the last 13 weeks.

Monster Market Value Share

25.1%

BYTD 2012

T 228%

T A%
mYTD 2013

HlLastl3
—\Weeks

Greece Convenience Stores

Greece Total Market

Source: IRl data- 13 weeks ending 9/3013
IRI covers all channels in Greece



Selected Market: South Africa

» South Africa's energy category: +25% Last 13 Weeks.
»  Monster’'s value growth: +48% Last 13 Weeks.

» Monster's market share is up to 22.8% in the latest 13 weeks.

Monster Market Value Share

23-0% 22.8%
20.1%

I—

20.0%

15.7%
e mYTD 2012
PLLEL Bl | -
-y mYTD 2013
L 10.0%
AR TY Hlastl3
: k 5 0% Weeks
S
s oy . 0.0% -

SA Total Market

Source: Nielsen data- 13 weeks ending 10631713
Mielsen covers all channels in South Africa

Brazil

Monster Market Value Share
« Transition to Ambev in January, 2013 |
40 +

3

A

= Numerical distribution increased from

=

3

approx.18,000 to approx.115,000 retail : = Monster
accounts at year end. j.} f ® Fusion
| i o Bumn (Cans)
» Monster Energy had the highest share :_: SLBRE
growth in the energy category in R$, il
from 2.2% to 3.4% in 2013. el
April May Tune lul\r August sapt
» Introduction of 6 unit case pack in
August 2013 facilitates greater 54
distribution in the small independent :
stores. f
“ u Monster
E ® Fusion
: B Burmn (Cans)
2
1
L]
April Juby ﬁ-ugust

Source Nielsen Q2 and Q3 2013



Chile

*» Launchedin January 2013

Monster Market Value Share

» Captured the #2 market position. 70% -
B0 1
» The Energy category is demonstrating =l
healthy growth. :
405 4 = hMonster
W Red Bull
+ Monster continues to achieve share i ® Shot n Go
growth up to 10% market share in o A Rush
November.
1054

o ol e

JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV

Source: Nielsen — November 2013

Social Media

Facebook

v Liked v Following #% ~

Most companies spend ther money on ad agencies, TV
commeardals, radio spots, and biboards to tell you how good
ther products are., Instead, we support the Sosme, ol

Source: Blitzmetncs. com



Viral Videos | WW

DC SHOES: KEN BLOCK'S GYMKHANA FIVE: ULTIMATE UR...

IEI DC Shoss s - 47 vitess 56535004

Monster Energy: Ballistic B.J. Baldwin - #RECOIL

Monster Energy = 510 saleos 5. 39597




Peace Tea 2014 Innovation m

DJUR TRNGS S uwAmAncor ff/”mf '.-'

Flavors: Razzleberry, Caddy Shack, Sweet Lemon, Green Tea, Georgia
Peach, Sno-Berry, Pink Lemonade, Texas Style Sweet Tea,
Viva Mango Juice Cocktall



Warehouse Division Highlights
Hubert’s Lemonade

+ Warehouse Division increased Net Sales YTD
to September 30, 2013 by 5.3%

+ Hubert's Brand is the largest contributor to this
growth

+ Hubert's is the fastest growing Premium
Lemonade Brand in measured channels’

+ Hubert's Product Line Extensions in 2013
+ Hubert's Diet Lemonade

+ Hubert's 400z Multi-Serve Lemonade

1 Niglsen Scantracki® Total US Cony + xAQC, 52 Waek Ending 1123413

Hubert’s Fans

ez

"y pgr

WARNING!

CONSUMING THIS
PRODUCT MAY CAUSE

Q . JOY




Warehouse Division Highlights W
Hansen’s Natural Soda & Juice

+ New Hansen's Marketing Direction =
+ ‘“Unnatural Lengths for Natural Goodness” g Ve unnai”rallﬂnﬁfhg
8 fornatural

‘ goodness’

¥ : Mr. Hansen
* Hansen's Kale Soda * =
»  Promotional flavor gl F@m Hangerl
Py |

-

Maintained 640z apple juice leadership in California’
« Stabilized apple juice concentrate costs going forward

Hansen's 6.750z Juice Box Expansion '",:..
* Organic Juice Boxes
+ Coconut Water & Fruit Juice Twist

=
\]

G ™y
1 i’m&
ey
iy

B
&=l
&=
X

Hansen's 640z Apple Cider

ATH »

TMiglsen Scantrack®, California Food G40z em Unit Share 52 Week Ending 941413



Monster Beverage Corporation :
Net Sales ($ in millions) WW

cR
oo OP
33.5& Jo o .zg‘ﬂ-

$2,060.7

$1,703.2 $1,705.6

$1,303.9
$1,143.3 (=

$1,033.8
$904.5

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 YTD
93013
9 Months
2013

Monster Beverage Corporation :
Reported Operating Income ($ in millions) | R

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 Y¥YTD
9/30/13
9 Months
2013



Monster Beverage Corporation :
~ Adjusted Operating Income (“O1”) ($ in millions) W

"Adjudﬂupalammnwmalsar non-GAAP ﬂnanr.hlmnmrama{lmlmsad,lustmurtsfurwrmlnaﬂuncnsma pﬂurdlmibsmmam far

professional service fees, nel of insurance reimbursements, associated with the review of stock option grants and granting practices, related
Imqaﬂun«andnﬂiwmlm matters. Non-GAAP financial measures are not prepared in accordance with GAAP and miay be differentfrom non-Ga
ﬂmnﬂafmsawmsusedmnﬂtmommnbaa Mon-GAAP financial measures should not ke considerad a5 a substitute for, or superiorto, measuresof financial
nnm:rmama preparedin accordance with GAAP, We include these non-GAAP financial measuresbecause we believe they are useful bo investorsin allowing for
greater fransparency related 1o our ongoing epmnﬂmﬂmamanwumgndfnmiwlhnmancilaﬁnn of the non-GAAP ﬂmncdatnimammumd totheir
‘most directly comparable GAAP financial reasures as provided inthe table below.

2003 2004 2005 2008 2007 2008 2009 2010 2011 2012 YTD

9/30/M13

9 Months

2013

Repored Ol $98 $339 $1034 $1586 $2310 $1636 $3373 $3478  $4564 5506 $4382
*Adjustrments 165 250 179 -28 -18 11 15 10.7

Adjusted OI $88 $338 $1034 #1751 $2560 $2815 $3345 #3460 $4575 $5521  $44849

Monster Beverage Corporation SR
Reported Net Income ($ in millions) WW

$340.0

52626

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 Y¥YTD
9/30/13
9 Months
2013



Monster Beverage Corporation :
Reported Diluted Earnings Per Share _an.

As adjusted for Stock Splits

%0
2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 YTD
9/30/M13
9 Months

2013




Monster Beverage Corporation

Balance Sheet Highlights __ WW

(% in thousands)

Septemnber 30, 2013 December 31, 2012 Percentage Change

Cash and cash eqguivalents £287.019 §£222514 25%
Imvestments:

Short-term investrments §315572 £ 97,042 225%

Long-term investments § 0735 § 21383 -55%

Tatal Investments §£2825,297 £118435 175%
Total cash and investrments £612316 £ 340,549 80%
Accountsrecervable, net £335,155 £ 236,044 449
Inventaries £ 247 368 £ 203,108 22%
Current abilities £438,272 £ 288,545 52%
Ceferred revenue — long-term £113.204 £110,383 3%
Total stockholders’ equity £ 960,391 f 644,397 49%
Sharesrepurchased during period 256,820 13,516,875

(SMonthsto September 30, 2013, 12 monthsto December 31, 21 2)

Monster Beverage Corporation 3" Quarter TR
. Fort sheaey
Results (in millions except per share data)

$590.4
a $151.4
$541.9 $140.7 .
o Net Sales i ;I:::r::;s.lﬁ Yo
8.9%
3Q12 3Q13 3Q12 3Q13
$92.2 $0.53
$86.1
ONet Income O Diluted EPS
7.0% 13.1%
3Q12 3Q13 3Q12 3Q13




2013 Share Repurchases

Avg. Price {exduding  Gross Amount {excluding
Shares Purchased broker's commission) broker's commission}

Ql 2013 256,820 51.99 12,352,139.30

a2 2013 = E -

Qa3 2013 - =

042013 450,690 56.95 54,167,145.12
1,207,510 355.92 >67.519,284.42|

Monster’s International Footprint WW

MONSTER ENERGY'S INTERNATIONAL FOOTPRINT







